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Arrivals

2024 Jan - March Total arrivals into Kamloops by:

170,430

433,811

190,531

Source: Statistics Canada, Environics, Kamloops Airport

200.35K Total Trips

$332.44M Total Spending YTD

$148.97 Hotel ADR YTD

63.45% Hotel OCC YTD

Trips in Q1 2024 compared to 2023 decreased by 16%, with 2024

seeing 200,350 trips, compared to 2023 which saw 234,180 trips. 

Kamloops’ ADR is catching up to be on par with Revelstoke. Only a

$11.63 difference. 

60 and over continues to be the leading tour package market, with

60.7% in Q3 2024. 

During 2024 Q1, domestic visitors spent an average of 2.4 nights in

Kamloops, USA visitors 3.5 nights, and International visitors spent a

lengthy 9.7 nights. 

3,568

21,314

5,986

37,542

3,833

Domestic USA International

Q1 Year Over Year:
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Kamloops Airport Volume:
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Arrivals Continued
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Visitor Spending

Total
Spending YTD

$332.44M

Average Spend Per Trip:

$579.45

$335.59

$549.66

$654.98

Total Domestic
Spend

 $230.27M

Average Spend 
YTD $654.98

$386,030,000

$269,640,000

$115,105,200

Total Spending:

International Visitor Spending:

2022 Q3 Forecast 2023 Q3 Forecast 2024 Q3 Forecast
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$37,811,700

$64,537,000

$40,297,400

Domestic
Spending: 
$75,157,000

Domestic
Spending: 
$104,900,532

Domestic
Spending 
Forecast:

$74,807,825

Source: Statistics Canada
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Hotel ADR Alternative ADR
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Hotel Revenue YTD was $63.30M, Hotel RevPAR YTD $102.39

Ho﻿tel ADR YTD was $147.97, Ho﻿tel Occupancy was 63.45%

Hotel vs Alternative:

82%

 40%

$157.73

$198.68

 $14,805,608

Hotel RevPAR:

$155.12

$151.57
 $164.78

ADR Compset:

Accommodation

Prepared by Symphony Tourism Services August 2024

Source: STR, AirDNA

$14,664,798 $16,050,116 

$643,971  $885,207  $860,716

$156.15

$186.09

 $150.13

$132.15

$187.13

$107.63

$144.52

 $178.85

$183.09 

$172.93

$176.09
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USA
34%
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22%

Australia
17%
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10%
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Total Tour Package Arrivals: Domestic vs International

Tour Package Arrivals: 

Total Tour Package Arrivals by

Tour Type: 

Tour Package Arrivals by Age:

21%

34.7%

19%

49.2%

17%

60.7%

Tour Package

Arrivals by

Country of Origin:

2022 Q3 2023 Q3 2024 Q3

84

65

44

9%

15%
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Travel Trade
Source: TourRadar

9%



Organic Impressions Total Impressions

Marketing Impressions Marketing Reach Marketing Engagement
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Video views in 2024
May Q2 were 805,800

2024 June Q2 the

MailChimp Open

Rate was 24.4%

and Click

Through Rate

was 3.1%

Subscribers  Q3 July: 

2024 Q3 July Impressions, Marketing

Reach and Engagement: 

Top 3 Visitor

Origins in

2024:

Nights in

Community

in 2024:

33,900

27,000

1,600

8,300

356,440 356,440
396,200 396,200

58,600
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Marketing 
Source: Social Media Analytics Report

Website sessions &
external links in 2024

May Q2 included
147,700 sessions &

17,700 through
external links

58,600

Visitor Services
Source: Tourism Kamloops Bold Street Team
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Information Requested in 

2024 Q3 July:

Community specific Information Requested

in 2024 Q3 July:

Total Tourism

Employment was 47K

2024 July Highlights: 

Employment by Sector in Q3 July:

22,250

58

15

9Phone calls

Mail/fax/email inquiries

Social media

August 2024

Visitor Services Continued

Tourism Business
Source: Go2HR

20,500
22,000

16,750

Average Hours worked per week

by Tourism Employees was 59.84
Tourism Unemployment Rate

was 6.30%

10,500

13,500

6,000 6,500
 4,000  3,250  4,500

7,500

A collaboration between:
Tourism Kamloops, Klevr Places, and Symphony Tourism Services 


